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B. Com. (Part III) EXAMINATION, 2020
(Optional Group B—Marketing Area)
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[ PRINCIPLES OF MARKETING
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Attempt all the five questions. One question from each
Unit is compulsory. All questions carry equal marks.
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What do you understand by Modern Marketing Concept ?
Explain the importance of Modern Marketing Concept.

SRgar

(/3] ;
Wﬁmﬁmmmﬁ%?ﬁwmﬁmaﬁ
Hmﬁﬁaﬂ#mwﬁﬁﬁaﬂaﬂhaﬁfam

(A-4) P. T. O.



[2] ) DD-2049

What do you understand by Marketing Mix ? Describe the
forces affecting marketing mix.
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What do you understand by Market Segmentatlon ? Pomt
out its objectives and bases.
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Explain clearly the concept of “Consumer sbehaviour”
and also discuss the wvarious factors which affect
consumer behaviour.
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What is Pricing ? Which factors should be kept in mlnd
by a new company whlle formulating its ‘Price Policy’ 9
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Define product plannin_g and discuss its importance in '

marketing.
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“Whelesaler is an unnecessary chain between the

~producer and consumer.” Discuss.
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Write a short note on means of transportation in India.
. PE_s

| (UNIT—$)

,ﬁww%?gﬂaﬁﬁwwmmw

4 599 WEw BT quiT B |

What is advertising ? Describe its limitations and describe
the importance of advertising in effective marketing.
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What do you mean by Salesperson ? Explain the various
functions of a salesperson.
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