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DD-2050

B:. Com. (Part IIT) EXAMINATION, 2020
(Optional Group—B : Marketing Area)
- Paper Second |
' INTERNATIONAL MARKETING

Time : Three Hours
Maximum Marks : 75
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Attempt all the five questions. One question from each
- Unit is compulsory. All questions carry equal marks.
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What do you understand by International Marketing ?
Discuss in detail the Domestic Marketmg Vs, Internatlonal

Marketmg -
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Describe the scope of International Marketing.
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Write a short essay on identifying and selecting foreign
market. |
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What are the factors affecting international pricing
decision ?
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Discuss the -importance of fairs and exhibition ‘in

export trade. What activities are to be performed
organising them ?
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What do you mean by Product Promotion 9 Explain the |
various methods of promotion international product.

Scanned with CamScanner



[3]
ThI—4
(UNIT—4)

4 RN Rum # wgaw w@ fwo alReeit & ok
BHINTY |

Describe the main channels of distribution used in foreign
marketing.
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Elaborate the selection and appointment of foreign sales
agents in International Market.
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Give an overview of EXIM Policy of India.

3prar
_ - (On)
frfefaa w Gfira fewfmr foaRay :
(@) frata o
@ frafa gfear

@) faedh amr § yaw

Write short notes on the following :
(a) Export Finance

(b) Export Procedure

(c) Documentation in Foreign Trade
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